
The 4 Key Steps to College Admission Success 

College admissions requires more than 
strong academic transcripts and good ex-
tracurricular activities.  By being thoughtful 
and deliberate, students can demonstrate 
to admissions that they are a perfect fit for 
their college. 

Following are our four critical steps to  
admission to the right colleges. 

The Right Foundation – It is important 
that students craft the right high school 
curriculum and test prep strategies.  And 

you need to focus on depth and achieve-
ment in extracurricular activities. Remem-
ber, college admission begins the day you 
enter high school. Don’t wait until your jun-
ior year to begin developing a solid foun-
dation. 

The Right College – Determining the right 
college is much more than looking at the 
rankings. Among the over 30 areas to con-
sider when considering a college are the 
competitiveness of the academic environ-
ment, compatibility of teaching style with 
the way you learn, opportunities for obtain-
ing experience, and the program to help 
undecided students select a major.   

Getting-in is only the first half of the college 
process. Getting-out with a rewarding ca-
reer is the other half.  Consider the college’s 
4-year graduation and 2

nd
 year retention 

rates, the strength of the program in your 
selected major, the companies that recruit 
on-campus, and the graduate school suc-
cess rates among the key factors.    

The Right Positioning – Your application 
should not be the first time that the college 
learns of you. The well-positioned candidate  

makes contact with a college well before 
they apply.  This contact can take on many 
forms, including meetings with professors, 
coaches, admissions reps, and current stu-
dents. 

The Right Message – Successful appli-
cants paint a picture of themselves by cohe-
sively connecting the dots.   As a result, the 
admissions committee has a clear image of 
who the student is and what they will bring 
to the college.  Every component of a stu-
dent’s application is an opportunity to mar-
ket yourself.   

It is vital that students have a well-thought 
out plan in each of these four areas.  
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Majoring in Communications 
grams and study abroad will also help you 
bridge the transition from college to work-
place.  

There are thousands of undergraduate 
Communication Studies programs. The 
challenge is to identify colleges and pro-
grams that most closely fit who you are 
and what you want to do. Because all 
types of colleges offer Communications 
majors, institutional, not just departmental 
fit should be your top priority. Some de-

partments include the study of communi-
cation disorders, while others do not. 
Some programs are grounded in the liber-
al arts, concentrating on analytical, speak-
ing and writing skills, all of which are high-
ly transferable to a wide range of careers. 
Other departments are more professional-
ly focused, offering curricula that are more 
workplace driven. You can study commu-
nications either through identified majors, 
or by designing your own course of study, 
tailored to your specific interests.  

Communications Studies is a modern 
marriage of theory and application, com-
bining liberal arts education with practical, 
professional training. In our global infor-
mation age, enterprises from businesses 
and educational institutions to engineering 
firms and medical providers all must com-
municate effectively with their constitu-
ents, their customers, and the public. Job 

competition is strong, with preference giv-
en to candidates with industry-specific 
knowledge, communications training, and 
appropriate internship or volunteer experi-
ence.  

The career choices for communications 
professionals are incredibly diverse. De-
grees in Communications lead to a wide 
range of career paths including advertis-
ing, broadcasting & film, marketing, media 
relations, personnel, and sales. Less obvi-
ous career options include community re-
lations, customer service, corporate train-
ing, international relations, and publishing. 
Communications graduates also work in 
fundraising, social media management, 
tourism, website management, and risk 
management.  For more information visit 
the National Communication Association 
at www.natcom.org.  

Career Paths for                

Communications Majors 

 

• Media Manager 

• Corporate Communications 

• Marketing Manager 

• Editorial Manager 

• Marketing Communications 

• Public Relations 

• Program Manager, Market-
ing 

• Technical Writer 

• Film/TV Production 

• Content Marketing Manager 

• News Anchor 

• Social Media Manager 

• Account Executive, Adver-
tising 

• Sales Trainer 

• Event Manager 

• Copywriter 

• Editor 

• Media Relations 

• Community Relations 

• Proposal Coordinator 

• Campaign Manager 

• Non-Profit Fundraising Man-
ager 

 

 It’s on Princeton Review’s List of the Top 
Ten Most Popular College Majors - Com-
munication Studies. Sounds interesting, 
and marketable, but what is it, and more 
importantly, can it help you get a job?  

Communication Studies is an academic 
field that examines how people share 
meaningful symbols. The symbols them-
selves, the ways in which they are trans-
mitted, and the interpretation of the sym-
bols are all within the scope of this field. 

This interdisciplinary major encompasses 
the entire range of communication from 
face-to-face conversation to mass media 
and interpersonal understanding. 

Communication Studies is a generalist 
path with a curriculum that can be tailored 
to work in a variety of industries. Most col-
leges require students to have some famil-
iarity with the broad spectrum of communi-
cation issues. Students are then allowed 
to concentrate in an area of particular in-
terest. Advertising, Broadcasting, Commu-
nication Technology and Production, Jour-
nalism, and Public Relations are a few of 
the concentrations that might be available. 
Typical courses are likely to include Inter-
personal Communication, Group Commu-
nication, Persuasion, Mass Media and 
Society, Cross-Cultural Communication, 
TV & Film Production, and Ethical and 
Legal Issues in Media. Courses in eco-

nomics, finance, management, marketing, 
political science, psychology and sociolo-
gy can also help. 

Practical experience is critical for Commu-
nications students. Whether you host a 
campus radio program, work as a produc-
er for the university TV station, or write for 
the campus newspaper, hands-on involve-
ment that you can list on a resume is key. 
Participating in internships, co-op pro-

http://www.natcom.org
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Financial Matters:  Legal and Financial Issues Before College 

If your child has turned or will turn 18 

before college begins, she is legally an 

adult, and you, her parent, lose the le-

gal authority to make decisions on her 

behalf.  That means that you have no 

legal right to see her grades, manage 

her finances (although you remain re-

sponsible for paying her college tui-

tion), make medical decisions or speak 

with her doctor.  So, before she goes 

off to college, consider asking her to 

sign some documents that will allow 

you to continue to help your child. 

FERPA release:  with your child’s per-

mission, you can speak with the col-

lege about her performance.  Colleges 

often have their own FERPA releases, 

so ask your college for a copy. 

HIPAA Authorization:  allows you to 

access your child’s health records and 

speak to her doctors. 

Advance Care Directive for Health 

Care:  allows you to act on your adult 

child’s behalf in the event that she is 

incapacitated and unable to make deci-

sions for herself.   

Durable Power of Attorney:  allows 

you to act on your adult child’s behalf 

regarding legal or financial matters.   

You can get the last three forms men-

tioned from your family lawyer. Having 

these in place while your child is away 

at college may provide the whole fami-

ly with extra peace of mind. 

This is also a good time to address  

money management issues. 

Set up a bank account that will allow 

you to easily transfer money to her ac-

count.  Find out which banks have 

ATMs close to campus—college kids 

usually don’t write many checks.  Be 

sure to check on fees for using an ATM 

that’s not part of your bank’s network.  

Those fees can add up! 

Make plans to protect student prop-

erty.  College kids tend to have a lot of 

valuable electronics and computer 

equipment.  Renter’s insurance can 

protect your investment if these items 

were to disappear.  Your homeowner’s 

policy might also cover dorm room 

possessions—check with your agent.   

Start early.  The more time you have, 

the less stress you’ll feel.   Even if your 

college list isn’t 100% finalized yet, it’s 

not too early to start thinking about 

your application essays.   

Your essays are important, but essays 

are only a piece of what admission of-

ficers will consider.  Do the best job 

possible with your essays, but an es-

say by itself – no matter how creative 

or well written – won’t overcome an 

application that is weak in other areas.  

All parts of your application deserve 

attention and thought.   

Your best idea may not be your first 

one. Staring at a blank computer 

screen can be intimidating, so it’s 

tempting to jump on the first idea you 

have and start writing.  Try to resist.  

The most powerful essay ideas often 

rise to the surface after the more obvi-

ous topic you think of first.  Give other 

ideas time to percolate. 

Stay true to yourself.  The biggest 

mistake students make with essays is 

trying to write about a topic that they 

(or their parents) think colleges want to 

hear about, rather than writing about 

something that the student is truly in-

terested in or excited by.  The result is 

usually an essay that sounds hollow 

and flat.   Instead, look for your essay 

ideas in the experiences, people and 

events that matter most to you.  Not 

only will your essays be easier to write, 

but they’ll sound like you.  And that is 

exactly what colleges are hoping to 

hear in your essays: YOU. 

Be honest.  College admissions offic-

ers are masters at spotting any form of 

plagiarism or essays written by some-

one other than the student. Your work 

should always be your own.  At the 

same time, don’t embellish or stretch 

the truth when telling your story.  Once 

you do, it stops being your story. 

Use a conversational tone…but 

don’t get overly friendly.  Your col-

lege essay shouldn’t sound like an ac-

ademic paper or a job application.  It is 

OK to use a more conversational tone 

for application essays. On the other 

hand, your essay shouldn’t be so infor-

mal that it sounds like you’re posting 

on a friend’s Facebook page.  

Focus.  Find your main topic, and stick 

to it.  Keep asking yourself what infor-

mation is truly essential to telling your 

story.  Everything else can almost al-

ways go.  

Be ready to edit and rewrite.  Don’t 

expect to write a masterpiece on your 

first try.  A good college essay usually 

requires several edits and revisions to 

become a great college essay. 

Ask for feedback, but be selective.  

When it comes to admission essays, 

the old adage holds true: too many 

cooks spoil the brew.  While getting 

feedback from a few trusted advisors is 

essential, the more people who chime 

in with suggestions and ideas for your 

essay, the less likely that your own 

voice will shine through. 

Proofread, proofread, proofread.  

Nothing kills an otherwise strong appli-

cation faster than an essay riddled with 

spelling, punctuation, and grammatical 

errors! 

Writing Great College Essays 



Traditionally, college application deadlines 

were often in January. More recently, 

however, there has been a push for earli-

er applications, with admission programs 

that include Early Action, Early Action II, 

Early Decision I, Early Decision II and 

even a few Single Choice Early Action 

programs enticing applicants with the 

promise of earlier decisions and possibly 

better chances for admission. This more  

hurried approach has contributed to an 

increase in stress levels for many seniors. 

 

Early Decision 

 

Early Decision (ED) is a binding applica-

tion program that has a November 1st or 

15th deadline. Students are generally no-

tified before Christmas whether they have 

been accepted, rejected or deferred to 

regular decision. Since it is binding, stu-

dents who apply ED and are accepted 

must withdraw any other college applica-

tions.  Students can apply ED to only one 

college, and the student’s parents and 

Guidance Counselor must sign an agree-

ment with the college confirming that the 

applicant has done so.  

 

Early Decision can (the operative word 

here is “can”) offer the applicant a signifi-

cantly higher acceptance rate, depending 

upon the college. The 2017 edition of the 

Princeton Review’s The Best 381 Colleg-

es states that Elon University received  

504 Early Decision applications and ac-

cepted 86%. Its regular decision ac-

ceptance rate is listed as 57%. If you love 

Elon and know deep-down that if you are 

accepted that’s where you’d love to go, 

then applying Early Decision and knowing 

within six weeks is a very good thing. Da-

vidson College had a 22% acceptance 

rate for regular decision but that jumped 

to 48% for ED. Not all colleges, however,  

are so generous in their ED offers. In the 

2015-2016 cycle, Rice University received 

1,389 ED applications and accepted 20%. 

Their regular decision acceptance rate 

was 16%, so applying ED provided a 

boost of only 4%.  

 

When students apply ED, they are a cap-

tive audience. The college doesn’t have to 

wonder where else they’re applying or if 

they’ll enroll if accepted. A college’s yield 

is the number of students that say “yes” to 

the college’s offer of admission. Colleges 

are often evaluated on their yield percent-

age and ED applicants increase the yield. 

Many colleges fill as much as half their 

incoming class with ED candidates. The 

regular decision pool then becomes more 

competitive because the college will fre-

quently look to balance the class, i.e., 

they may need more theatre majors, more 

students from Kansas or more soccer 

players. If a student has applied ED, she 

is saying it’s her first choice. The biggest 

downside of ED is that students are una-

ble to compare financial aid offers, which 

are typically made in March.  

 

A word of caution: don’t get caught in the 

trap of “I’m applying Early Decision some-

where, I just don’t know where.” Apply 

ED only if you are convinced of you 

your passion and commitment to be-

coming a student at that college.  Oth-

erwise you might be trapped in a school 

that is not one in which you will thrive. 

Considering Applying Early Decision 


